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Tips for using your Control Panel

* Audio Mode

* How to ask a Question

* Grab Tab

* #irecruittrends

* A copy of this presentation and

session recording will be available on
www.RecruitingTrends.com within 2 working days
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Qs there a volume discount?
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__ Whatis Mobile? =

Term used to describe the
various types of mobile

| Text ‘b4j’ | technology.

to 55678

receive text alerts




— Mobne websfre { it L
* Mobile App(s)
« Text Messaging
» Location

« QR Codes
* Mobile Advertising
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Which of the following is an important factor in your decision to use mobile in your recruiting

Mobile is "always
on' - 8o can always..

Immediacy
Providing additional ™
choices for the job seeker 569

Being where the
job seeker is

Improving job
seeker satisfaction

Higher response rate
than other methods

Ability to reach diverse
candidate populabon

Ability to reach
audience that does...

The fact that mobile
marketing is all ‘opt-in’'

Ability to reach
a specific age group..

All Other Responses

80 %

+#hrsolutions



* Nearly 11 billion apps downloaded in
2010

* Mobile internet usage will surpass PC
by 2013

¢ 94% of text messages are read vs. 3%
read for email & direct mail
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Mobile Messagmg ks a5

« Used for qU|cI< bursts of
communication

* Mutlimedia Messaging (MMS)
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SMS Makes Sense

sends over1877b|lllon’rex’r S
messages each month
« 36% respond to ads within text alerts

 Only 11 percent responded to display
ads on mobile Web sites
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Which of the following aspects of mobile recruiting has been effective for your
organization? (Check as many as apply)

Text messaging -
communicate directly

Text messaging
- job alerts

232 %

Maobile version
of career site

2327%

Mot applicable 232%

Text messaging promo
- employer branding

Text messaging promo
= company events

159 %

Mobile-friendly communications

= n6%
and subscription

Candidates can
apply for jobs via

Mobile ‘App’ for
career site

Barcodes /GR codes in
recruitmant advertising

All Other Responses 43%

10% 20% 30 % 40 %

*#hrsolutions

50 %




Optimizing Internal Communication.

............................

Announcements

« Job Openings
« Real-time Engagement
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Rayanne Thorn
@ray_anne
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QR Codes

30%
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15% -
10% -
5%

0%

Age

Under 18 1B-24yrs 25-34yrs 35-44yrs 45-54¢t
yrs

rs S55yrs+

Source: QR Code Users by Age - The Naked Facts: QR Barcode Scanning In 2H-2010 via Moblold
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‘Recrumng |s Where I’r’s App

Contract Type

Town / City

Putertorouch

Search Racdws (Mios)
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Moblle Is

* The future of employee as well as
candidate engagement

» Should support your recruitment & HR
strategies
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The IPad sold one million devices in less
than two weeks

«Jobseekers are running searches, using
key words, and browsing on mobile
‘The App Store is ©
Marketing/Employment Brand channel
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Inte rahngSocial'intd Mobile

ED

ANd even Foursquare & other
location based games & tools

'#hrs‘)'jll'ti‘d}ns-}-- ,



Moblle Dot | 1

s Push no’nﬂco’nonssen’r’ro N
« Consistent message across platforms
» Easy click apply
GO where the job seekers are
 Make It easy
* Focus on engagement
« Research FTC requirements with SMS
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Text ‘b4j’ §
to 55678

receive text alerts
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Jessica Miller-Merrell at
www.blogging4jobs.com

Rayanne Thorn af
www.linkedin.com/in/rayannethorn

*2010 Mobile Recruiting Survey provided by the Job Doctor & All the Top Bananas at
http://b4j.co/mobilerecruit
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Time for your Questions
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Thank you for joining us!

We also invite you to join us at The Recruiting Conference Nov 1-3, 2011 at the
InterContinental Chicago O’Hare, for a face-to-face exchange of knowledge and
learning among peers, and networking in a creative, professional environment.

www.TheRecruitingConference.com
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Thank you for joining us!

A copy of this presentation’s slide deck and session recording will be available on

www.RecruitingTrends.com within 2 working days. You can visit our previously recorded
event library at any time:

http://www.recruitingtrends.com/category/events/webinars/webinars-previous

Please send your questions, comments and feedback to: tarsuswebinar@gmail.com.
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